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OBJECTIVE
O/ The purpose of the highway billboard

is not to educate viewers about church
revitalization.

The purpose is to create awareness,
curiosity, and website visits.

Unlike a website banner or bus stop advertisement,
highway viewers typically have only 3-6 seconds
to absorb the message. Therefore, simplicity,
readability, and message hierarchy are critical.
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DESIGN LOGIC
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LARGE, SIMPLE STRONG WEBSITE SUPPORTING BRAND
HEADLINE CALL TO ACTION RECALL CHURCH IMAGE REINFORCEMENT
“HELP REVITALIZE The line: KHACHKARSTUDIOS.COM _ The Armenian church ; The Khachkar Studios
ARMENIAN CHURCHES" “WATCH THE FREE is the most important ;’:‘;ﬁ;’;ﬁ:ﬁ;’;‘:ﬁ:‘;’r“f logo and khachkar
immediately communicates 4-MINUTE VIDEO AT element in the lower Bl i scimies i symbol reinforce
the mission. was intentior.nally enlarged half of the billboard. substantiaily less space credibility and establish
from earlier drafts. If viewers remember only than in earlier drafts. visual consistency
The message can be The billboard must clearly one thing after passing The image supports the with the website banner
understood in seconds. tell viewers what the billboard, it should be message but does not and bus stop campaign.
action to take. the website address. compete with the call
to action.
WHY THIS VERSION IS DIFFERENT HIGHWAY VIEWER EXPERIENCE TESTING PLAN
EARLY DRAFT: CURRENT DRAFT: Second 1: | VERSION A VERSION B
: HELP REVITALIZE Armenian Church Image Khachkar Image
L hurch i +/ Smaller church image < - =
X Large church image urch imag oo ]
X Smaller call to action » v/ Larger call to action ARMENIAN CHURCHES }\. b %
2 +/ Larger website emphasis Second 3: - ! -
X Smaller website address : i
| v/ Better highway readability n WATCH THE FREE . ' X
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Second 4: All text, colors, and layout remain identical.
The design evolved from “showing a church” n KHACHKARSTUDIOS.COM Onty theimags chavges.
1l Il to “driving a website visit." Perfor hould be ed using:
= B W 8 This sequence matches how viewers @ ° Q @
naturally process information while driving.
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GUIDING EVIDENCE-BASED DECISION MAKING KHACHKAR
PR'NC' PLE The purpose of the first billboard is to establish a benchmark. STUDIOS
Future revisions should be evaluated based on measurable results rather than personal preferences. Trahspanny B AccountabRity B PecToaance




