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Sts. Sahag & Mesrob Armenian Church (Providence, Rl): An Eastern Diocese Parish
Financial Transparency Profile: 2025

St. Sahag & Orthodox St. Sahag & Orthodox
# Metric Mesrob Benchmark # Metric Mesrob Benchmark
1. Financial Assets (FA) $14,509,016 $1,114,028 7. Spending per "Faithful" $6,549 $2,133
2. Financial Assets per "Faithful" $193,454 $4,207 8. Number of "Faithful” - KPI #1 75 147
o .
3, Total Ipcome % of Total 484% 110% 9. 302ft to 2'('125 Change in 13 24
Spending Faithful
decrease increase
Total Spending 2020 to 2025 - o o Number of 18 to 29 years old
4. Annual rate of change % 7% 10. Female "Faithful” - KPI #2 2 12
Spending: 2025 Actual to 2026 o o e wo . o o
5. Budget % Change 12% 1% 11. "Faithful” % of Capacity 18% 69%
Church-Related Income (CRI) % o o Social Return on Investment
6. of Spending 32% 89% 12. (SROI) 3.1x 9.4x
Notes:

1 "Faithful" definition is median non-holiday Sunday attendance over the period. Similar terms used by statisticians in the religious sector for those attending church 4 or more
times per month are "Weekly" or "Regulars". Orthodox Benchmark is the median of the Khachkar Studios top decile pilots.

2 Social Return on Investment (SROI) is a model of social values divided by total church spending for the period. Social value components can include "Faithful" of all ages,
"Faithful" of specified ages, attendance transparency metrics, financial transparency metrics, and outreach plans. Specifics values associated with each variable are often
designated by the funding sources (the investor).
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